
Reaching a changed consumer:
Tell ing the right story with your menu

O c t o b e r  2 0 2 0



TAKING CARE OF THE ENVIRONMENT





+56%
boost in dollar sales for CPG 

companies promoting 

sustainability efforts (pre -pandemic)



50%
Of consumers were more 

likely to make a restaurant 

choice based on eco -friendly 

practices (pre -covid )













54%
concerned about damage to 

the environment due to 

COVID -19



7X
growth in 

RECYCLABLE 

product sales

12X
growth in 

ETHICAL 

product sales

22X
growth in 

RECYCLABLE 

PACKAGING 

product sales

4X
growth in 

HUMANELY RAISED

product sales

+73%
GRASSFED 

BEEF 

sales vs yr ago



TAKING CARE OF ME/ OTHERS













38%
currently boycotting at least 

one company



60%
spending more time on self 

care



NEW BEHAVIORS/ NEW SOLUTIONS





77%
trying new shopping 

behaviors ðmethods, brands, 

venues



64%
focusing more on limiting 

food waste and will 

continue to do so

45%
making sustainable choices 

and will continue to do so



MARKETING INNOVATION TO ADDRESS PAIN POINTS


