Reaching a changed consume
Telling the right story with your menu

October 2020
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+56%

boost in dollar sales for CPG
companies promoting
SUSTOinObi”Ty efforts (pre-pandemic)




Of consumers were more
likely to make a restaurant
choice based on eco-friendly
prCICﬂCGS (pre-covid)
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the environment due to
COVID-19
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growth in
RECYCLABLE
product sales

growth in
ETHICAL
product sales
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growth in
RECYCLABLE
PACKAGING
product sales

+73%

GRASSFED
BEEF
sales vs yr ago

growth in
HUMANELY RAISED
product sales
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TAKING CARE OF ME/ OTHERS
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DISTANCE

ORDER TAKEOUT OR DELIVERY
AND TIP GENEROUSLY ;:E%‘“&'EAMB




38%

currently boycotting at least
one company
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NEW BEHAVIORS/ NEW SOLUTIONS
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- /7%

trying new shopping

. ‘ behaviors — methods, brands,
DAL | TAKE OUT & venues
un s DELIVERY 12-9 P RIS
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647

focusing more on limifing
food waste and will
continue to do so

45%

making sustainable choices

and will continue to do so
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Position your choices to meet consumer
concerns foday and info the future

Focus on innovation that solves for patron +
operational pain points

Communicate your efforts proudly,
consistently and widely — illustrate your
concern for guest experience
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How does Aussie beef + lamb fit In?

@ Carbon /’ é}

-y
0 neutral by
Environmental commitment Consistent year round supply High quality Ii;etime traceable
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Work with your mates'

L

RESEARCH &
INSIGHTS
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MENU
DEVELOPMENT
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TRAINING &
EDUCATION

PROMOTION
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Stay N touch stay informed

www.trueaussiebeefandlamb.com | /aussiebeeflamb

OFACEBOOK @ INSTAGRAM OTWITTER oYOUTUBE @ PINTEREST @YELP

| #BeAussome | #chefsloveaussiebeef | #chefsloveaussielamb
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http://www.trueaussiebeefandlamb.com/

Questions? Get in touch direct...

Catherine Golding Maeve Webster

E: cgolding@mlana.com E: menumattersnow@gmail.com
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