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What’s inside

• Consumer insight: grassfed meats & sustainability

• Under 7s: menu ideas with food costs under $7

• Ready to go – ideas built for takeout/delivery



YES, consumers still care about sustainability

“I take the environment into 
consideration when making 
purchases”  - increased during 
Shelter-in-place

Value & Versatility | consumer insights: Kearney Global Consulting, 2020
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Grassfed meats are growing

Millward Brown, Global Consumer Tracker – USA, 2019 | Menu matters, 2020 4

Grassfed meat fits consumer interests in health, sustainability, transparency 

78%

56%

78% of consumers are 
aware of grassfed beef

56% of consumers have 
purchased grassfed beef



Operator sentiment

Menu Matters, 2020



Operator sentiment
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Under $7

A common thread of affordability, dynamite presentation, bold flavor and, of course, 
deliciousness, all at a food cost designed to be profitable from $1.25 to $6.95

AUSSIE LAMB PITA 

WITH HARISSA AIOLI

Chef Renee Scharoff

AUSSIE LAMB 

KLEFTICO

Chef George Pagonis

ESPRESSO RUBBED 

AUSSIE STRIP STEAK

Chef Rena Frost

AUSSIE GROUND LAMB 

AND MOJO TACO

Chef Claudette Zepeda

CLICK HERE FOR 
THESE & MORE

https://www.trueaussiebeefandlamb.com/down-under-7-series/


Ready to go

Menu ideas for the moment, 
with comfort-food appeal 
and built for 
takeout/delivery formats

CLICK HERE FOR 
THESE & MORE

https://www.trueaussiebeefandlamb.com/foodservice2/the-upper-cut/ideas-to-go-10-aussie-beef--lamb-recipes-that-are-primed-for-delivery--takeout/


Catherine Golding
True Aussie Beef & Lamb
P: +1 202 2512516
E: cgolding@mlana.com
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